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Charismatic Leadership
I greatly agree that among various leadership models, Charismatic leadership style considerably exhibits exceptional devotion to the establishment of organizational values. According to Conger (2009), charismatic leadership is unique from other leadership styles largely because it incorporates various components in its quest for the creation of organizational values. These components include vision, role modeling, inspiration, intellectual stimulation, and setting of high expectations, empowerment, meaning, and fostering collective identity. 
According to De Hoogh et al. (2005), charismatic leadership style advocates for their leaders to pro-actively engage in social influence behavior to convince followers to commit to the vision. In this perspective, charismatic leaders are expected to intensify consensus about values between followers through their behavior. Tsui et al. (2006) argue that charismatic leaders can shape organizational culture and values by thoroughly understanding the organizational setting and manipulating it by introducing processes and systems to institutionalize values.
Additionally, charismatic leaders are effective for the establishment of organizational values simply because they have the adeptness of projecting and communicating their vision to their followers. It is in this perspective that both charismatic leaders and their subordinates are perceived to have a similar perception of the shared values. According to Sosik (2005), charismatic leaders are those strongly driven by certain values, such as collectivistic work, including those who are driven by openness to change values. In this regard, charismatic leaders are believed to deliberately or unintentionally transfer their values to their subordinates. 
Finally, Wang, Chou and Jiang (2005), posts that charismatic leaders are more effective in transferring values because of their emotional intelligence.  Barling, Slater & Kelloway (2000) argue that the charismatic leaders' need to have strong emotional self-awareness, sensitivity to followers needs and the urge to inspire and provoke their followers passionately are key to the transference of values.  Based on the above insights, it is arguable that charismatic leadership is the most effective leadership model for the creation of organizational values. 
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